It is not by chance that the network folklore is being thoroughly investigated by culturologists, linguists, sociologists, psychologists. After all, folklore is a reflection of "folk wisdom", aesthetic and cultural views, enquiries and interests of its creators and preservers. In the virtual world folk art lives in the form of mini-videos, notes, gifs, posts, hash tags, life hacks, city legends, stories, jokes, catch phrases, songs, anecdotes, proverbs, aphorisms, jargon, etc., which have their own special social and information environment, mission and target audience. The criterion of success is simple: the number of views and "likes" and "reposts" in the social networks, i.e. interest of users. Virtual folklore, in comparison with the traditional one, acquires new forms that have not existed before, which are broadcast in a new digital format, while preserving all the same basic characteristics of the traditional folklore texts: oralism, overcoming writing, collectiveness of authorship, anonymity, variability. We consider the posts from the point of view of their goals and divide them into 4 main types: promoting the given idea, entertaining, information-educational and advertising. Though sometimes it mighrt be difficult to allocate clear boundaries between posts, but nevertheless in most cases it is possible to classify them according to the main goal of a post.
Introduction
Due to the worldwide expansion of the modern technologies and the acceleration of information exchange the processes of globalization have become not only the economic, but also the linguaocultural ones. The sensitivity to the updated linguocultural code favours the fact that global culture is attached to neither a certain place, nor any limited historical period (Utkin, 2016) . Values of global culture are broadcast by global communication systems everywhere and from nowhere.
Currently the world and its conceptualization are changing. Folklore culture drops out of a classical and traditional frameworks and transforms into virtual culture. Today network literature ("netliterature") and network art have become a reality. Being a way of interaction between the person and the world around folklore organically masters virtual space. Folklore and network texts, refrains, melodies and clips contain and broadcast different types of songs (popular, street, students', tourists', bardic and others), oral non-fictional narrations (urban legends, thin stories, jokes, anecdotes). The essential part of daily discourse elements also includes chunks of language, speech patterns, aphorisms, slang creativity, jargons and also gossips (Taran, 2010) .
The main characteristics of network folklore texts have the same characteristics as the classical folklore texts (Golovanov & Golovanova, 2015; Plakhova, 2016) . There are some of them: anonymity and collectivity of authorship, poly-variation, orthodoxy, ability to embody the most general ideas of reality in the art. It should be noted that in distinction from classical folklore, network folklore has also its own distinctive features such as multimedia, indirect communication, interactivity, hypertextuality, intertextuality and others.
Problem Statement
This study focuses on the folklore phenomena because of the special nature of network folklore. A pioneer in the field of scientific interpretation of network folklore in Russia was the State Republic center of the Russian folklore (URL: http://www.folkcentr.ru/). At the beginning of the 20th century studying the modern forms of traditional culture was of great interest for the linguists. A number of aspects of this subject drew attention of the folklore researchers. This issue was discussed at a number of conferences of the center "Folk-Art-Net: New horizons of creativity. From tradition to virtuality", "The Internet and folklore", "Folklore XXI centuries: Heroes of our time", "Folklore of small social groups: traditions and modernity ".
In 2007 the Internet project has been started by Netlore "The anthology of network folklore" (URL: http://www.netlore.ru/) which stores the Internet folklore. NetLore project tasks included searching, collecting, systematization, specification, storage and promoting of network memes, viruses, Internet folklore. However they did not set the task of scientific interpretation of the Internet folklore. http: //dx.doi.org/10.15405/epsbs.2018.04.02.21 Corresponding Author: Natalya Vasilyevna Mamonova Selection and peer-review under responsibility of the Organizing Committee of the conference eISSN: 148 Consequently, there aren't so many researchers who systemically study the Internet folklore. The problem of folklore began to be considered even before the expansion of the Internet. It is an object of research of many foreign scientists: Bronner, Simon J., Wiebe K., Meder T., Krawczyk-Wasilewska V., Blank T.J., Preston, Cathy Lynn, Henken, Elissa R., Frank R., Donovan P., Burkhart D., Schmidt H., O'Reilly T., Sava E., Valovic T.S..
Network folklore provides huge amount of data to be investigated within the framework of the linguistic research, that's why for the purposes of this study we decided to consider the Instaposts from the point of view of linguosinergetics.
Research Questions
The research questions for this study are the following ones: Is it possible to single out clear 
Purpose of the Study
This research aims to study the linguosynergetic features of the representation of network folklore on the material of the English and Russian network of Instagram. To achieve this, the posts of the Instagram users were investigated here.
Research Methods
Linguosynergetics represents a required synthesis of the natural and human scientific search and also a creative mathematical approach to the solution of modern problems of globalization. By means of linguosynergetics it is easy to describe the concept of an unstable nonequilibrium Internet discourse, a phenomenon of uncertainty and multialternativeness of its semantic development, the idea of emergence of an order from chaos. The object of this study -the Internet discourse (particularly network folklore in social networks), represents a striking example of nonlinearity and spontaneous chaotic nature (Mamonova & Ukhmina, 2017) .
Certainly, the process of self-organization of the social networks is a priority subject for the research. Social networks provide rich material for the linguists. The language phenomena observed, as well as the frequency of these or those phenomena, the reasons and regularities of their emergence and a number of other questions have to be considered by the researcher of the chaotic network discourse.
Information network is a model that includes some set of the local concepts which are selforganized under the influence of a certain basic concept in the discourse structure. This fractal structure can become more involved and complicated through ratios of structures of the same level, and different http: //dx.doi.org/10.15405/epsbs.2018.04.02.21 Corresponding Author: Natalya Vasilyevna Mamonova Selection and peer-review under responsibility of the Organizing Committee of the conference eISSN: 149 ones. Each part can make semantic influence on the cognitive structures, and those in turn can change, being in dynamic semantic balance.
The social network users are often guided by the opinions and estimates of their network
followers. There appears a dominating point of view on any question that is so-called collective unconscious. There are specified the moral points of reference and cultural features which are represented in a number of local concepts.
The theory of fractals is a methodological basis of this research. It is the concept and methodology of self-organization that can be used for the analysis of difficult nonlinear discourse systems (Arshinov & Budanov, 2017) . The processes and the phenomena in the humanitarian sphere are considered as the complex self-organized systems which emergence and growth can be presented through cross-disciplinary communication, nonlinear modelling and the fractal analysis. The fractal is considered by scientists as the general scientific concept working in any field of any science and representing each phenomenon as a continuously changing system. The scientific researches of V.V. Tarasenko are connected with the integration of the term "fractal" into linguistic synergetic methodology (Tarasenko, 2009) . That allows applying a fractal as a theoretical construct to the description of complex linguistic systems. In this regard, in our opinion, a concept is considered as a synergetic semantic formation in the discourse space, on the one hand, having a long history of the existence, and on the other hand, receiving a new birth in linguosynergetics at the joint of philosophy, cultural linguistics, synergetics, cognitive science and linguistics. The choice of this methodological approach is caused by the specific features of the research object which is considered as a fractal organized semantic formation.
In other words, the Internet expansion is a cultural accessory that reflects entirely those tendencies of the public consciousness which dominate during this period of time having their own specific features.
Findings
Let's consider the content of the popular network Instagram. Any discourse is formed by the fractal principle of self-similarity, iteration and recurrence. The self-organizing system of discourse possesses some lingua synergetic characteristics such as nonlinearity, hierarchy, instability, emergence, symmetry/asymmetry, openness (Olizko, 2015) .
Fractal discourse system self-organizes into dominant structures under the definite parameters. In Instagram discourse there are two main parameters that keep it under control. They are the constancy of Insta-content and its relevance for the target audience. Putting it another way, the existence of any discourse is defined by its specific goal.
The constant rivalry in Instagram discourse creates the dynamical non-equilibrium semantic system. So depending on their goals all posts can be divided into 4 types (or 4 dominant structures):
promoting the given idea, entertaining, information-educational and advertising. A post is considered as a semantic component of the self-organizing system of the studied Insta discourse. These types are true for both English and Russian Instaposts.
Posting the 1st type of posts the user tries to make his idea look good, as if he sells it, attracting the readers. For example, "A new queen is in town…hopefully this one has more patience than Mila and can http://dx.doi.org/10.15405/epsbs.2018.04.02 (Instagram) . Interacting on posts is fun and easy. The followers discuss different topics; talk with the author of a post in the comments.
The information and educational posts give certain information to the followers. They also may arise trust, create an image of competence in the given area. For example, lifehacks, reviews, tips, training The advertising posts aim at attracting the potential clients, embracing the largest possible target audience, building strong relationship with the clients. This is achieved by means of customer reviews, reposts, giveaways among the followers etc.: "To take this photo, I literally handed her the empty ketchup
bottle. Running out of Heinz ketchup in this house is sort of running out of toilet paper…you don't do it!!! Luckily @heinzketchup_us has a BOGO promo right now. Time to stock up! For details, visit
BetterHaveABackup.com #ad, #theresaminimilavideostories.
It is quite common for the companies to invent their own hash tags which are actually slogans of the brands in Instagram: #rakamakafit, #lilballerine, #ekittynio_stylist, #et_design, #anna_knyazeva_official, #fightfit_training (Instagram) .
The most successful is the hidden advertising, which might be represented in the form of a post to share up with the friends. http://dx.doi.org/10.15405/epsbs.2018.04.02.21 Corresponding Author: Natalya Vasilyevna Mamonova Selection and peer-review under 
Conclusion
It is difficult to allocate clear boundaries between posts, but nevertheless in most cases it is possible to classify them according to the main goal of a post being a semantic component of the selforganizing system of the Instadiscourse. The key parameters of Instagram are constancy and relevance for the target audience. In this regard in a flow of information the ability of identification of the most http: //dx.doi.org/10.15405/epsbs.2018.04.02.21 Corresponding Author: Natalya Vasilyevna Mamonova Selection and peer-review under responsibility of the Organizing Committee of the conference eISSN: 152 important and essential issues is significant for the target audience at present. The specific goal defines the existence and fractal self-organization of any discourse. Thus, the processes of self-organization of semantic structures, their mechanisms and regularities of dynamic growth in real time are very challenging. This is an extensive field for the fractal modeling of a network discourse for linguists and researchers.
